
Objective:
Obtain new mortgage accounts.

Analysis:
The $1.6 billion financial institution wanted to enhance 
their mortgage portfolio while concentrating on highly 
qualified borrowers.

Action:
The MARQUIS Mortgage TraXion program used credit 
data to identify credit-worthy prospects and members 
within a defined market area who were currently shopping 
for a mortgage. Each potential borrower was sent a series 
of two postcards highlighting the financial institution’s 
outstanding rates and offering zero origination fee home 
loans for purchase or refinance.

Results: 
Over an 8-week period, the program brought in new 
mortgage balances exceeding $2.1 million. 
The financial institution gained 19 new mortgages, with 
direct and indirect profits totaling more than 
$70,000. 
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